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Inside this issue: 

Happy 2010 to all of 

our valued members 

and associates!!! 

January has flown by 

and in two short months 

SALGBA will be 

holding its annual 

conference at the 

beautiful downtown 

Hyatt Regency Hotel in 

Indianapolis.  

Conference dates are 

April 18-21, 2010. 

Many of us belong to a 

number of associations 

and organizations.  With 

travel budgets tightening 

to permit only the most 

essential training and 

educational trips, many 

groups are marketing 

their respective 

conventions more 

persistently than ever 

before.  We are seeing 

many organizations 

inundate their target 

audiences with literature 

that strongly 

recommends, 

ñIF YOU CAN ONLY 

ATTEND ONE 

CONFERENCE THIS 

YEAR THIS IS THE 

ONE YOU DO NOT 

WANT TO MISSò 

The fact is --- most of 

these associations do 

have a lot to offer and 

their conferences are 

highly respected which 

can make deciding 

which to attend 

confusing. 

However, when it comes 

to educational 

opportunities, the 

intimate opportunity to 

talk one-on-one with 

some of the most trusted 

and respected benefits 

professionals in our 

industry, networking 

with peers, and the 

overall cost/value 

benefits of attending the 

SALGBA national 

conference, our 

Association takes a 

backseat to no one.  In 

fact, we believe we 

provide the highest 

return on you and your 

jurisdictionsô 

investments than any 

other organization in our 

field. 

The time to act is 

NOW!!!  We are pleased 

to advise you that our 

valued sponsors have 

SOLD OUT the 

exhibit space and the 

cream of the crop 

benefit organizations 

will be in attendance to 

help you strategize and 

plan on how to deliver 

the very best benefits to 

your members at the 

most optimal costs.  

We ask you to take 

time to go to 

www.salgba.com and 

review our conference 

agenda and the costs.  

We know you will like 

what you see.   

Please consider 

registering today!!!!  

We hope to seen you in 

INDY. 

All the best, 

Rick French 

Director of HR 

Services  

City of Garland, TX 

2009-10 SALGBA 

President 

 

Presidentôs Letter... 
  By Rick French, Director of HR Services, City of Garland, TX  

February 2010 

The membership structure 

for SALGBA has changed.  

Effective October 1, 2009, 

entities can have up to 6 

individuals listed on the 

membership for one low fee.  

Please see page 9.  Annual 

Jurisdictional Membership is 

$200 and Annual Associate 

Membership is $325.   

SALGBA National  

Conference April 18-21, 2010 

in Indianapolis, IN at the 

Hyatt Regency Downtown.  

Register now at 

www.salgba.com! 

http://www.salgba.com/
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One of the things I value most about SALGBA is how responsive members are when asked a question! Recently, I asked other 

SALGBA members how they deal with two benefits: bariatric surgery and massage therapy.  

I sent my long list of questions to Tina. Within hours I received the first response; within a week, I had 20 responses. In that same 

spirit, I am sharing a summary of the feedback I received.  

Sixteen states and four cities responded. Results include coverage in Washington State, so I will lead with our program. 

Bariatric Surgery  

Currently Covering Bariatric Surgery  

Does Not Cover Now, But 

 

Covered  
in the Past       

 

 

 

Will Cover  
In the Future 

 

 

 

 
Massage Therapy  

Coverage of Bariatric Surgery and Massage Therapy in Government Plans  

By Pam Martin, Associate Director, Washington State Health Care Authority 

With 

Limits

7

8

No 

Limits

5

Yes No

Yes: 

3No:

5

Yes: 

2
No:

6

3

11

6

Yes No No

Response

*Washington State began coverage in January 2007 implemented with a comprehensive 

presurgical program, including required case management, psychological evaluations, 

BMI guidelines, weight loss of at least 5%, and limiting to Roux-en-Y (expanded in 2009 

to include lap band). In 2010, beginning a presurgical program that requires the enrollee 

to pay a $1450 fee upfront; if the enrollee drops out for any reason, cannot re-enroll for 

three years.  

 

*Five of those covering surgery have implemented limitations due to excessive cost and 

adverse outcomes. Three have or will limit coverage to plan-designated Centers of Excel-

lence, one started a pre-operative program effective January 2010, and one began non-

specified limitations as of January 2010.  

 

*Only three plans limit the type of procedure: one to Roux-en-Y, two to Roux-en-Y or 

lap band. 

 

*Two states mandate coverage of bariatric surgery.  

 
*In Virginia, one of the mandated states, costs in 2008 exceeded $9 million for more than 

700 surgeries; they anticipate costs over $12 million in 2010. They are implementing a 

new pre-operative program in 2010.  

 

*Several respondents that do not cover bariatric services noted that it was a óhot topicô or 

there was some interest but there was insufficient funding to add this coverage. 

 

*One of the states offers coverage only through their Health Reimbursement and High 

Deductible plans; the PPO and HMO plans of that state exclude coverage. 

 

 

 

*Only one plan has a separate benefit for massage therapy, which is limited to 16 visits 

annually, and requires a written treatment plan by the prescribing provider (not the mas-

sage therapist). This PPO plan covers only network providers for these services.  

 

*Of the seven states covering, six offer coverage through a combined benefit, such as 

physical therapy or chiropractic. Two of these limit by annual dollar amount, and two 

limit the number of annual visits.  

 

*Three states offer discounts, although not included as a benefit. One state formerly had 

such a program but has discontinued.  

 

*At least two plans (both PPOs) require a treatment plan written by the prescribing pro-

vider.  



PAGE 4 THE SLANT. . .  VOLUM E 22 ISSUE 1  

 

 

 

Saturday, April 17, 2010       

3:00pm-7:00pm  Board Meeting      

3:00pm-6:00pm  Registration Open  

     

Sunday, April 18, 2010            

8:30am-2:00pm  Golf Tournament (Sponsored by Medco)  

9:00am-4:00pm  Sunday Tour (Sponsored by FBMC)  

12:00pm-6:00pm  Registration Opens      

5:00pm-5:45pm  Board Reception (Invitation Only)  

6:00pm-8:00pm  Opening Night Networking Reception in Exhibit Hall  

 

Monday, April 19, 2010           

7:30am-4:00pm  Registration Open      

7:45am-8:30am  Continental Breakfast in Exhibit Hall        

8:30am-10:00am  Welcome & Opening Keynote, Healthcare Reform and Beyond  

10:00am-10:45am  Break in Exhibit Hall         

10:45am-Noon  General Session, Dr. Epstein, Medco (Sponsored by Medco)  

Noon-1:15pm  Luncheon with Carl Hurley (Sponsored by Onlife Health)        

1:30pm-2:45pm  Breakout Sessions    

   -Insights and Findings of a Population Health Study Conducted for CalPERS  

   -Using a Defined Contribution Approach to Retiree Health Benefits  

   -Rewards for Wellness: the Design, Implementation, & Acceptance of the State of RI Incentive  

   Program  

   -Using Behavioral Economics & Consumer Marketing in the Pharmacy Benefit to Further Reduce  

   Drug Costs  

   -Benefits Cooperatives--Flexible Leverage 

2:45pm-3:15pm  Break in Exhibit Hall         

3:15pm-4:30pm  Roundtable Sessions 

SALGBA 2010  

ANNUAL CONFERENCE 

ñKeeping Pace in the Benefits Raceò 

Agenda at a Glance 
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Tuesday, April 20, 2010          

7:30am-4:00pm  Registration Open  

7:45am-8:30am  Continental Breakfast in Exhibit Hall      

8:30am-10:00am  Tuesday Keynote   

10:00am-10:30am  Break in Exhibit Hall       

10:30am-Noon  Breakout Sessions 

   -Health Plan Management in Difficult Times  

   -Transitioning Your Medicare-eligible Retirees to a Network Based Health Plan  

   -Create & Sustain Supportive Organizational Environments for Human Capital Health  

   -Measuring and Communicating the Value of Wellness  

   -Making Benefits Cards Work for State Employees 

Noon-1:00pm  Awards Luncheon 

1:15pm-2:30pm  Breakout Sessions 

   -Is There a Difference: Public vs. Private Sector Disease Prevalence and Medical Care  

   -Voluntary Retirement Plans: Past, Present & Future Road Ahead  

   -Virginia's Innovative Approach to the Obesity Dilemna  

   -Impact of Generic Copay Waiver Program on Reducing Plan Sponsor Drug Costs  

   -Employee Financial Health and the Workplace 

2:30pm-3:15pm  Break in Exhibit Hall--Door Prize Drawing (must be present to win)  

3:30pm-4:30pm  Breakout Sessions 

   -How to Manage Health Care Costs in West Virginia 

   -It's Never As Easy As You Think 

   -Top Trends in Public Employee Plans  

   -Pharmacy Data Review Strategies to Uncover Fraud, Waste & Abuse 

   -Health Plan Auditing: 100 Percent-of-Claims vs. Random Sample Audits 

4:30pm-6:00pm  Pre-Game Tailgating Reception (Sponsored by Secova) 

6:00pm-11:00pm  SALGBA Closing Night Event at NCAA Hall of Champions (Sponsored by ActiveHealth Management)

   Be sure to wear your favorite team attire!! 

 

Wednesday, April 21, 2010         

8:00am-8:45am  Jurisdictional Members Business Meeting/Breakfast 

9:00am-10:15am  Concurrent General  Sessions  

   -Using Social Media to Communicate to Public Sector Employees--Panel 
 
   -The Benefits Edge: Honing the Competitive Value of Employee Benefits 

   -Dependent Eligibility Case Studies 

10:30am-11:30am  Concurrent General  Sessions  

   -Crisis Management  

   -Panel Addressing Racial & Ethnic Health Disparities  

   -The Inconvenient Truth About Healthcare Behavior 

11:30am   Adjourn 
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2010 SALGBA Conference 

Tour...Indy Indeed 

Join us on Sunday, April 18th for a 

glimpse into all that Indy has to offer! 

The 2010 Sunday Tour proudly sponsored by FBMC will begin with a visit to the Indy Motor Speedway.  You will be 

able to take a tour of the Speedway Museum which houses the rich history of the sport.  Then youôre off for a lap around 

the track so you can experience the ride for yourself.  Now that you have worked up an appetite you are off to lunch at 

the legendary Rathskeller restaurant for an amazing buffet lunch.  Ready, set, go and youôre off again with a tour of 

Lucas Oil Stadium.  Then in order to refresh from an exciting day of sightseeing, you will wrap up with a tour and  

tasting at a local winery.  Upon your return to the Hyatt you will be able to relax before joining friends and colleagues at 

the Opening Night Reception.  

2010 SALGBA Tuesday Night Event 

Be sure to join us for a sporty  

networking event at the NCAA Hall of Champi-

ons.  Be sure to wear your  

favorite team apparel!! 
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Results of Health Plan Audit Comparison Study  

(to be presented in Indianapolis) 

King of Prussia, Pennsylvania ï James Herrington, Chief Marketing Officer of Healthcare Data Management, Inc. (HDM) and 

George Sillup, Ph.D., M.S., of the Saint Josephôs Universityôs Haub School of Business in Philadelphia, will present the results of a 

study commissioned by HDM to determine the relative effectiveness of two different ways of finding the wasted expense in self-

funded employee health plans. 

The study, titled, Health Plan Auditing: 100-Percent-of-Claims vs. Random-Sample Audits ïLook at What Youôre Missing, is the 

work of Professor Sillup and his colleague at the Haub School of Business, Ronald Klimberg, Ph.D. 

 

The presentation by Herrington and Sillup will also highlight HDM case studies involving public sector clients who were spared 

significant erroneous health plan expense by choosing an audit methodology that included a 100-percent of claims analysis.  The 

presentation is scheduled for April 20, from 3:30 to 4:30 p.m. 

 

ñThe need to independently audit paid medical and prescription drug claims is simple to explain.  Every paid claim data set HDM 

touches has between five and eight percent waste in the form of erroneous claims expense and outright fraud,ò  

Herrington said. 

ñThe right way to audit becomes a topic for debate,ò Herrington continued. ñIf you ask an actuary, theyôll tell you that random sam-

pling is statistically sufficient.  If you ask HDM, weôll tell you that anything less than an audit based on a 100-percent-of-claims 

analysis leaves money ï sometimes a lot of money ï on the table.  Thatôs why we funded the study that weôll be presenting at the 

conference,ò Herrington concluded. 

Professor Sillup pointed out that all public sector entities today are experiencing increasing cost pressures on many different fronts.  

ñProviding health benefits to active employees and retires should be at the top of their list of concerns.   

 

Alarmingly, a recent study by Thomson Reuters showed that the U.S. healthcare delivery system wastes between $600-850 billion 

annually.  This poses a particularly daunting challenge for self-insured employers, including public sector employers, who fund 

about 78 percent of the costs,ò Professor Sillup said. 

MAKE SURE YOU JOIN US IN  

INDIANAPOLIS APRIL 18 -21, 2010 FOR MORE 

INFORMATIVE EDUCATIONAL  

SESSIONS SUCH AS THIS ONE.  WE  

PROMISE YOU WILL NOT BE DISAPPOINTED!  



Many employers continue to walk a tight rope, as they struggle to balance escalating health care expenses against the need 

to keep employers healthy and productive. One of the reasons that chronic diseases ð like cancer, hypertension, diabetes and heart 

disease which have been found to be responsible for 75% of medical costs1 ð are reaching epidemic proportions is because they fail 

to be properly detected and diagnosed. To combat this epidemic, many employers are incorporating health screenings into their 

overall health management strategies in order to increase individualsô awareness of their health status, and if appropriate, to 

encourage individuals to see their doctor/healthcare provider to discuss their health status. A health screening program creates an 

opportunity for awareness and identification of health risks, which in turn creates an opportunity for earlier health intervention 

through dialogue with a doctor/healthcare provider or enrollment in an employerôs existing wellness or disease management 

program.   

 

The objective of any health screening program should be to increase awareness and education opportunities in order to 

make it possible for employees and their dependents to (1) take control of their health in a knowledgeable, proactive way and (2) 

become aware of health risks that require follow-up by their doctor/healthcare provider. Innovative employers are offering both 

onsite screening and at-home screening kits to their employees to ensure that they can reach all of their employees regardless of the 

employeeôs location or work schedule. In fact, one large manufacturing company effectively doubled the overall participation in their 

health screening program by expanding their onsite screening program to include at-home screening kits.2 Employers are also touting 

the benefits that they receive from implementing screening programs, in addition to demonstrating to their employees that they are 

the organizationôs most important asset. These include: obtaining a baseline of insightful data on the health of their population, 

proactive identification of ñat riskò employees, and providing a way for employees to be introduced to and enrolled in wellness and 

disease management programs, therefore increasing engagement in these programs.  

 

Organizations looking to implement a health screening program should keep a few best practices in mind when developing 

their screening strategy. It is recommended that benefits professionals: 

¶ Provide Screening for the Entire Population: A combination of onsite and at-home screening kits can reach all employees, 

regardless of location and work schedule. Ensure that a credentialed clinical staff with strict adherence to Federal & State standards 

provides screening services. 

¶ Provide Follow-up Education: By participating in screening, employees are better informed and are more likely to commit to 

making healthful changes to their lifestyle. Capitalize on this ñteachableò moment by ensuring that all screening participants have the 

opportunity to review their results with a clinician. Ensure that all onsite screening participants receive a review of their results at the 

conclusion of their tests while at-home screening participants with out-of-range results receive a follow-up call from a clinician to 

discuss their results. 

¶ Integrate their Health Screening program with their Health Risk Assessments (HRA) and Personal Health Records: 

There are benefits to having both onsite and at-home screening results automatically populated into each employeeôs HRA and 

Personal Health Record as applicable. This information will enable the HRA to better identify employeeôs eligibility for wellness and 

disease management programs, as well as provide an employee with more thorough feedback of their health status and the 

opportunity to track changes in their screening results over an extended period of time. 
Integrate their Health Screening program with their Wellness and Disease Management Programs: Enable employees to 

receive continuity of care after participating in the screening program. Clinicians or health coaches that are already working with an 

employee as part of a wellness or disease management program should have access to the employeeôs screening results. Information 

about the organizationôs wellness programs should be shared with all employees participating in health screenings, since the wellness 

program provides the tools and resources to support the ongoing knowledge and lifestyle modification activities that an individual 

should take after a health screening has identified a risk. Wellness programs can act as the foundation of support for activities 

recommended by a doctor/healthcare provider or through a disease management program after an individualôs health risks have been 

reviewed. For those employees with moderate or high health risks, having an outreach process in place for enrolling employees 

identified as eligible for a specific disease management is beneficial. 
 

For a copy of additional screening service program planning recommendations, please contact Erica Moreland at 

erica.moreland@alere.com or (770) 767-8698. 

 

 

 
1 Health Promotion Advocates, ñHealthy Workforce Act Fact Sheet,ò www.healthpromotionadvocates.org , April 2009.  
2 BioIQ, ñContinental Tire Biometric Screening,ò www.bioiq.com , 2008.  

Health Screenings: A key component of a health management program 

 

By: Eric Samaniego, Vice President of Wellness Strategy, Alere & David Wolf, Director of Product Management, Alere 
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Wellness Program Adds Flavor for Washington State ESD Employees 

Henry Albrecht is president and CEO of Limeade ( www.limeade.com )  
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In Washington, tough times call for fun solutions. 

 

Even in the best of times, working in a state unemployment office can be tough. And in this not-so-rosy economy, stressors are 

amplified. Since March 2008, statewide unemployment in Washington has nearly doubled, rising from 5.1 percent to 9.3 percent.  

 

Thanks to a new joint venture between Washington State, the Institute for Health and Productivity Management and Bellevue 

wellness company Limeade, State employees who help support, train and provide resources for unemployed Washington residents 

and their families are getting some much-needed support of their own. 

 

Starting in fall 2009, Limeade has provided employees of the Washington State Employment Security Department (ESD) with 

online and mobile phone tools to improve their physical and emotional health. The most popular part of the Limeade wellness pro-

gram are the challenges. Participants can use the system to challenge co-workers, to ñtalk a little smackò ï and to offer peer sup-

port to those who may be reaching for similar goals. Challenges include ñHoliday Weight Maintenance,ò òHuman-Powered Com-

muteò and ñWhoôs Biking Today?ò Any type of challenge is possible. Other popular features include setting and tracking well-

being goals from mobile phones and finding little-known peer support and wellness resources already available from State health 

plans. 

 

Strategic insights. 

The program has two aims. First, it seeks to measure and improve health and productivity at one of the most innovative ï and high

-pressure ï State workplaces, the unemployment office. Second, it provides a whole-person, whole-family, whole-agency approach 

to health delivery, which may have broader applications in the future. So far, so good: Through Limeadeôs well-being assessment, 

the system has identified hundreds of actionable health risks and helped guide employees to solutions and readily accessible re-

sources. 

 

Scott Pritchard, who spearheads the Health Care Authorityôs Integrated Employee Health & Productivity division, said, ñLimeade 

brings a refreshing, adaptable approach that fits the Governorôs views: óhealthy families lead happier, more productive lives.ô ESD 

staff members now have something very, very special on their hands.ò 

 

Three times better! 

Since launch, 45 percent of participants have finished the integrated health, well-being and productivity assessment. This compares 

with an average health risk assessment completion rate of just under 14 percent among Washington State employees in 2008. 

 

And itôs not just about health risks. Some approaches to wellness single people out and come across as negative. Limeade bends 

over backward to be positive. ñThatôs not just our style ï thatôs what works. You get more bees with honey,ò enthused Henry 

Albrecht, Limeade CEO. ñWe know Washington State employees give their best positive energy to serve State residents ï we as-

pire to do the same.ò  

 

http://www.limeade.com/
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STATE & LOCAL GOVERNMENT BENEFITS ASSOCIATION 

2010 ANNUAL CONFERENCE REGISTRATION 

CONFERENCE REGISTRATION 

(Includes educational sessions, Exhibit Hall, Sunday Networking Reception, two continental breakfasts, two luncheons and Tuesday  

Night Event. Additional tickets for guests may be purchased for the Sunday Networking Reception and the Tuesday Night Event.)  

Please print or type: 

Name:_______________________________________________________________________________ 

Entity: _______________________________________________________________________________ 

Business Address: _____________________________________________________________________ 

City: _________________ State: ___Zip: _____ Email: ________________________________________ 

Daytime Phone: (___)_____________ Fax: (___)___________  

Special Accommodations Required: ______________________________________________________ 

ARE YOU A SALGBA MEMBER? Yes__ No__   My membership application is enclosed___ 

    On or before March 15, 2010   After March 15, 2010 

    Jurisdictional   Associate   Jurisdictional   Associate 

SALGBA Member   $300____   $500 ____   $400 ____   $600 ____ 

Non-Member    $500 ____   $700 ____   $600 ____   $800 ____ 

Student    $200 ____ 

One Day Pass   Monday  ___ $99 n/a   $199   n/a 

    Tuesday ___ $99 n/a   $199   n/a 

EVENT PLANS: 

(Please help us arrange a successful event by indicating which events you plan to attend) 

Sunday Networking Reception (April 18th) Yes __ No __   

Tuesday Night Event at NCAA Hall of Champions (April 20th)  Yes __ No __ 

GUEST REGISTRATION: 

Guest(s) Registration (includes Sunday Reception & Tuesday Night Gala) _____ x $100 = _____ 

Guest Name: __________________________ 

OPTIONAL EVENT REGISTRATION: 

Golf Tournament    Golf Handicap _________  

Jurisdictional Attendee $50 ___  Associate Attendee  $75 ___ Guest  $100 ___ 

Sunday Tour   $40___  

  

PAYMENT: 

Total Fee(s) Due $_________________ Check Enclosed ______ 

Credit Card Processing Form available online.  

Ways to Register: 

Register on-line at www.salgba.com or complete this form and mail with fee payment to:  SALGBA, P.O. Box 867, Berea, KY 

40403, or fax to 859-623-8694. 
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State and Local Government Benefits Association 
...the premier organization for public sector benefits professionals 

Membership Application 

Entity________________________________________________________________________________________ 

Address______________________________________________________________________________________ 

City, State, Zip ________________________________________________________________________________ 

 

Website__________________________Telephone______________________Fax___________________________ 

Primary Contact__________________________________ Email ________________________________________ 

Position/Title _________________________ Phone: _______________________ Fax: ______________________ 
**May have up to 5 additional members listed at no additional cost.  Submit name, title, address, phone, fax & email to office. 
 
Referral Source:  Website  SALGBA member: _________________________________  Other ___________________________ 
What do you most hope to gain from your membership? ____________________________________________________________________ 

Membership Descriptions 

Jurisdictional Member $200 
A public sector entity actively engaged in administering an employee benefits program.  

Entity Type:  

State Entity             Local (City or County) Entity             Retirement Entity         Educational  Entity   

Other: _________________ 

 

Associate Member $325 
A consultant organization, insurance company or other professional group that is a seller of employee benefits services, not a 

purchaser.  
Company Type:  

Health Insurance Co.                  Pharmaceutical Co. (PBM)                  Dental Insurance Co.                 Vision Insurance Co. 
Software Management Co.         Consultant                                              Third Party Administrator       Voluntary Benefits 

Wellness Provider                        Disease Management Co.                     Behavioral Health Co.  

Other: _________________________________________________ 
  

Payment Information 
The annual membership fee is due with this application. Payment may be made by check and payable to SALGBA, or by credit card. In order 

to pay by credit card please contact the SALGBA National Office at 888.623.8676 or visit www.salgba.com. 

Please submit completed application with payment to: 

SALGBA       NON-PROFIT EDUCATIONAL ORGANIZATION 

PO Box 867 

Berea, KY 40403 

Phone: 888-623-8676; Fax: 859-623-8694 

salgba@salgba.com 

 

Signature __________________________________________ Title ________________________________ 

Name (Printed)  _____________________________________ Date _______________________________ 

http://www.salgba.com


SALGBA UPDATES 

¶ 2010 Conference Registration is open.   

¶ Scholarship forms to attend the 2010 conference are available.   

Contact the SALGBA Office to obtain an application. 

¶ Scholarship contribution forms are also available by contacting the SALGBA office. 

¶ The 2010 Exhibit Hall has been sold out!   

¶ Our Executive Director got married so our Tina Scott is now Tina Bowling.  Please 

update your email listing to reflect tina.bowling@salgba.com. 

 

SALGBA  

PO Box 867 

Berea, KY 40403 

  

The premier organization for public 

sector benefits professionals... 

Phone: 888-623-8676 

Fax: 859-623-8694 

E-mail: tina.bowling@salgba.com 

www.salgba.com 

 

Donôt forget to mark your calendars for 

the 2011 SALGBA Annual Conference 

May 1-4 in Ft. Lauderdale, FL at the 

Hyatt Bonaventure 


